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Abstract 

Purpose of the study: Identifying the role of strategic leadership on organizational 

creativity in the Commercial and Financial Control Department, as well as shedding light on 

the level of application of strategic leadership in the Commercial and Financial Control 

Department. hypotheses of the study: There is a role for strategic leadership represented in 

(entrepreneurial leadership, entrepreneurial thinking, entrepreneurial culture) on organizational 

creativity in the Commercial and Financial Control Department at the level of statistical 

significance (0.05), and several. Statistical Methods: a number of statistical methods were 

used, including the arithmetic mean, standard deviation, test and correlation. Study results: 

the results of the study concluded that the administrative leadership is working to instill a 

culture of leadership in the Commercial and Financial Control Department. The results of the 

study also showed that the higher management supports the work teams in accomplishing the 

pivotal and strategic works, as field work is in the Commercial and Financial Control 

Department. study recommended: the study recommended that the administrative leadership 

should have the ability to take convincing decisions in cases of uncertainty, and the study also 

recommended that the administration should have interest in the solutions that are provided by 

the workers, whose results contribute for a long time. The importance of studying: 

Addressing a realistic problem by making use of applied indicators to exploit strategic 

leadership and the nature of its relationship to achieve organizational creativity in the 

Department of Commercial and Financial Control 

Keywords: strategic leadership (entrepreneurial leadership, entrepreneurial culture, 

proactiveness) organizational creativity 

Introduction 

Strategic leadership is one of the important and modern terms that seek to identify the 

paths of creativity and work to create capacity through the processes of strategic adaptation at 

the level of the organization. Such as strategic entrepreneurship, which focuses on innovation 

as a unit of development rather than focusing on the individual. Entrepreneurship plays an 

important role in economic life in particular and through its impact on public life in general 

through developments and changes that affect the performance of many business organizations 

and ways to benefit from and change modern technology Through the strategies and tools that 
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are used in order to gain customer satisfaction and increase profits and market share. 

(Khalaf,2022) 

Organizational creativity is considered as the ability to be creative and generate new 

applicable ideas that can contribute to the development of various administrative processes. 

Creativity is a multi-faceted process in which all variables interact, and it is not an emergency 

event. Creativity is the most important field in enhancing interaction between the organization 

and achieving its goals derived from the needs of the surrounding environment. Given the 

Rapid developments require that the individual be more creative and able to keep pace with the 

circumstances and changes that surrounded them and helped developed societies because the 

strength of the state depends on its possession of science and knowledge. (Yousif,2021) 

Where the research was divided into three sections, where the first topic stated the 

research methodology, problem, importance, objectives, hypotheses, research model, research 

sample, research limits. In the third topic, we analyze the data obtained and the results of 

hypotheses testing, conclusions and accordingly a number of recommendations were 

Presented. 

The First Topics 

Study Methodology 

First: The problem of the study 

Strategic leadership is one of the important topics in strategic management thought, and 

it is a set of processes that are dealt with according to a strategic perspective, which facilitate 

the tasks of organizations in general and identify the best possibilities. Therefore, the current 

study will address this aspect by building an integrated model for the variables of the study and 

its application in the Commercial and Financial Control Department, to try to know the impact 

of each of the strategic leadership on organizational innovation, in addition to increasing the 

level of creativity in the Commercial and Financial Control Department, and thus integrating 

the variables into one model and testing the relationship between them. 

The problem of the research is mainly trying to determine the impact of strategic 

leadership on organizational creativity in the Department of Commercial and Financial 

Control, and from here the problem of the study can be formulated in the following question: 

Is there a role for strategic leadership represented by (pioneering leadership, pioneering 

thinking, entrepreneurial culture) on organizational creativity in the Commercial and Financial 

Control Department? 

Several sub-questions are derived from the main question, namely: 

1. Is there a role for leadership over organizational innovation in the Commercial and Financial 

Control Department? 

2. Is there a role for entrepreneurial thinking on organizational creativity in the Commercial 

and Financial Control Department? 

3. Is there a role for entrepreneurial culture on organizational creativity in the Commercial and 

Financial Control Department? 

Second: Objectives of the study 

The current study seeks to achieve a set of basic goals, which are: 

1. Identifying the role of strategic leadership on organizational creativity in the Commercial 

and Financial Control Department. 

2. Shed light on the level of applying strategic leadership in the Commercial and Financial 
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Control Department. 

3. Identifying the organizational and personal obstacles that limit organizational creativity in 

the Commercial and Financial Control Department. 

4. Identifying the level of awareness of the individuals working in the organization under study 

of the importance of the research variables through the answers of the sample members. 

5. Through the results that will be reached, the researchers hope to provide strategic leadership 

solutions with their role on organizational creativity in the Commercial and Financial 

Control Department. 

Third: The importance of the study 

1. The importance of the research stems from the importance of the variables that have been 

addressed, as strategic leadership and organizational creativity in the workplace are 

necessary for the survival and continuity of business organizations and the key to their 

success in the dynamic business environment. 

2. Addressing a realistic problem by making use of applied indicators to exploit strategic 

leadership and the nature of its relationship to achieve organizational creativity in the 

Commercial and Financial Control Department. 

3. Identifying the requirements of strategic leadership that can be found in the Commercial and 

Financial Control Department, which would enhance organizational performance. 

4. The current research represents a knowledge contribution that focuses on important variables 

represented in strategic leadership and organizational creativity in the Commercial and 

Financial Control Department. 

5. Providing Iraqi scribes with a knowledge contribution linking strategic leadership and 

organizational creativity. 

Fourth: The hypotheses of the study 

The main hypothesis: There is a role for strategic leadership represented in 

(entrepreneurial leadership, entrepreneurial thinking, entrepreneurial culture) on organizational 

creativity in the Commercial and Financial Control Department at the level of statistical 

significance (0.05), and several sub-hypotheses are branched from the main hypothesis. 

1. There is a role for leadership leadership on organizational creativity in the Commercial and 

Financial Control Department at the level of statistical significance (0.05) 

2. There is a role for entrepreneurial thinking on organizational creativity in the Commercial 

and Financial Control Department at the level of statistical significance (0.05) 

3. There is a role for entrepreneurial culture on organizational creativity in the Commercial and 

Financial Control Department at the level of statistical significance (0.05) 

Fifth: Study model 

Figure No. (1) Study model 
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Source: Researcher numbers 

Sixth: Research Methodology 

Based on the nature of the study and the goals it seeks to achieve, the researcher used 

the descriptive analytical approach, which depends on the study of the phenomenon as it exists 

in reality and is concerned with it as an accurate description and expresses it in a qualitative 

and quantitative manner. Objective knowledge, and the method of secondary and primary 

sources has been relied upon to achieve the objectives of the study as evidenced as follows : 

Secondary sources: In forming the theoretical framework for the study, the researcher 

relied on scientific journals, periodicals, specialized published and unpublished scientific 

research, and Arabic and foreign books that dealt with the subject of the study. And any aspect 

of it. 

Primary sources: By designing a questionnaire consisting of 20 items that deal with two 

dimensions: strategic leadership containing (10) items, and organizational creativity (10) items, 

and the scores were distributed on the items of the questionnaire according to the five-point 

Likert scale, the spss program was used for statistical analysis and the stability of the 

questionnaire was tested using Cronbach's alpha stability coefficient according to the 

following: 

Table 1. The search tool stability test 

Cronbchs Alpha N of ltems Resolution stability test 

.836 20 Reliability coefficient for all questionnaire statements together 

754. 10 Stability coefficient of the first axis items 

.737 10 Stability coefficient for items of the second axis 

Source: spss program 

It is evident from the above table that the values of the stability coefficient for all the 

expressions of the questionnaire together, and for each of the axes of the questionnaire range 

between (0.737 - 0.836), which are acceptable stability coefficients . 

The research hypotheses were tested using the following statistical methods: 

•Descriptive statistics, which are the arithmetic mean and standard deviation. 

•Arithmetic mean test . 

•Questionnaire Lists: 

Seventh: The study population and sample: 
It is represented by the Department of Commercial and Financial Control, where the 

number of employees is (200) employees. The study included a random sample of different 

administrative levels equal to 132). It has an accuracy level of 5% and a significance level of 

0.05 corresponding to the tabular value of 1.69 = Z, which is calculated 

Thus, the appropriate sample size in this case is approximately 132, where the retrieved 

forms that can be analyzed amounted to 100 questionnaires with a response rate of 90%. 

Eighth: Study Limits: 
Spatial boundaries: The spatial boundaries for the study of the Commercial and 

Financial Control Department. 
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Human borders: The human borders of this study are represented by the employees of 

the Commercial and Financial Control Department. 

The Second Topic 

Theoretical framework for research 

The first requirement 

strategic leadership 

First: The concept of strategic leadership: 

Strategic leadership is essential during this time and age when shareholders and other 

stakeholders are aware of their growing interests and rights, of shareholders and other 

stakeholders, not that organizations are managed to maximize added value.(Kasumi & 

Mandere, 2022; Uludağ, 2020)  

Leadership is defined as the ability to direct, empower and motivate others to contribute 

to the productivity and advancement of the organizations to which they belong. (Ali, 2021; 

Yakut, 2020)  

Strategic leadership can be defined as a concept and a critical importance for business 

in the twenty-first century, through which the organization simultaneously focuses on finding 

opportunities in the external environment and taking the initiative in adopting new ideas. (Al-

Maamouri, 2021; Yavuz, 2020) 

Second: The importance of strategic leadership: 

By reviewing the thinking of strategic management and strategic leadership, it is 

possible to summarize 

The importance of strategic leadership in organizations in the following points: (Abu 

Salim,2021) 

1. It is a vital component of successful organizations as it enhances the value of innovation in 

the work environment as well as 

its growth, providing opportunities for workers to benefit from their creative skills, and 

formulating a culture that strengthens them 

2. It is of great importance in the development that various societies and institutions seek. 

3. It helps organizations respond quickly and correctly to the kinds of important environmental 

changes that are 

Enhance the capabilities through which the organization can determine the speed and how it 

will be 

4.Increasing profitability and independence by moving to strategic leadership and getting rid 

of monotony 

6. Facilitating the organization’s activities in providing the best capabilities and employing 

them according to a strategic plan for its operations 

Third: Objectives of Strategic Entrepreneurship: With regard to the strategic leadership 

objectives as follows: (Wali, Hamad,2021), (Al-Qadi,2021) 

1. Determining long-term priorities for the organization in light of the current mission and 

changes and shifts in. 

2. Giving a general direction within which the objectives are set more specific and detailed for 
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the lower levels 

3. Assist in identifying the main and subsidiary activities of the organization and the work that 

needs to be done in the various areas of activities in order to achieve the priority goals 

in the time periods 

4. Determine the end signs that the strategy should seek to reach. 

5. Facilitating managerial welfare through criteria derived from objectives that are used to 

evaluate performance 

Fourth: Strategic leadership practices: 

There are many contributions and intellectual models that dealt with the topic of 

strategic leadership practices, competitiveness and globalization, and it identifies six practices 

of effective strategic leadership, which are:( Alayoubi, Al Shobaki,2020) 

1. Strategic direction: ie the development of a long-term strategic vision for the strategic goal, 

which in turn reflects the personal views of the inspiring leader. If the strategic leader 

is able to clarify his personal point of view and the participation of his subordinates in 

it. 

2. Investing in strategic capabilities and talents: primarily refers to the basic ability of the 

organization 

3. Human capital development: Human capital refers to a group of individuals who possess 

skills and knowledge that contribute to and go along with increasing the economic value 

of business organizations. 

4. Strengthening organizational culture: Organizational culture is a comprehensive concept of 

everything related to aspects of life 

Fifth: Dimensions of strategic leadership: 

Researchers have identified many dimensions of strategic leadership, some of them 

agree with others on a set of dimensions, some differ, some exclude some, and some increase, 

and most researchers agree that the main dimensions of strategic leadership are:( Hassan, , Al-

Malahasin,2021),( . HUNITIE,2018), (Kabetu,2018)  

1. Entrepreneurial leadership: It means the entrepreneur's ability to anticipate, visualize, 

maintain flexibility, think strategically, and work with others to initiate changes that 

generate the future. 

2. Entrepreneurial thinking: Thinking is the highest human quality at all, and pioneering 

thinking combines positive thinking, creative thinking of the future, adopting sound and 

realistic ideas, and that strategic leadership is built according to innovative pioneering 

ideas. 

3. Entrepreneurial culture: one of the new ideas such as creativity and expected danger, which 

contribute to encouraging tolerance for some mistakes and failures, promoting 

education and motivating the process The second requirement 

The Second Requirement 

OSrganizational creativity 

First: The concept of organizational creativity: 

Generating new ideas to address the organizational and financial situation or integrating 

the existing ideas in the organization and coming up with an idea or a mental image, whether 

inside or outside the fields for ways that have not occurred before in order to develop a solution 

to an organizational problem or situation. (Al-Abru,2017) 
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Organizational creativity can be defined as a complex and multifaceted process like 

creativity and innovation, it is emerging as the most important factor for organizational success. 

(Madzar,2021) 

Organizational creativity is defined as leadership style, organizational culture, structure 

and subjective characteristics of employees that directly affect their feelings and behaviors 

towards the organization in which they work. (Adiguzel,2021) 

Organizational creativity can be defined as the creativity that aims to apply and 

implement new ideas within a functional role or work team to achieve the best results for the 

organization. (Darvishmotevali,2020) 

Second: Elements of Organizational Creativity: (Hussein,2022) 

1. Authenticity: It means that the creative individual does not think about the ideas of those 

around him and is not affected by them. This is why new ideas are formed. It means the 

production of what is new and unfamiliar, what is long-term. 

2. Flexibility: It means the ability to change the mental state by changing the situation. 

Flexibility also means the diversity or difference of ideas that the individual brings to 

the creator and his ability to change or transform the course of his thinking. 

3. Risk taking: It means taking the initiative in identifying new ideas and methods and 

searching for solutions to them. 

Fourth: The importance of organizational creativity: 

The importance of organizational creativity: The importance of organizational 

creativity is as follows: (Najwa,2018) 

1. Organizational innovation is one of the main driving factors for increasing the 

competitiveness of organizations in the long term in competitive markets. 

2. A way to bypass internal or external environmental pressures, as it comes in response to 

competitive pressures, resource scarcity, and public requests. 

3. An accurate criterion for the process of change, because it serves as an incentive to elicit the 

best of what the individual has, contributes to providing distinguished services to 

beneficiaries that exceed their expectations, enhances the work environment and saves 

time and effort. 

4. Improving the organization’s productivity by achieving efficiency and effectiveness in 

performance, and achieving goals 

Fifth: The stages of organizational creativity: 

The stages of organizational creativity can be divided into five elements: (Saleh, Fakhri,2021) 

1. The stage of conception: according to this stage, the basic steps of successful creativity begin 

with a new idea or a complete conception of the technological capabilities and the 

required needs. 

2. Idea formation stage: This stage is the second basic step in the creativity process, as it 

represents an evaluation process that accompanies the creativity management in its 

required stages. 

3. The stage of addressing the problem: This stage accompanies the creative process on an 

ongoing basis, given that there are problems or information that appear in the creative 

process that needs to be addressed. 

4. Solution stage: According to this stage, the required project is reached, and the stage of 

creativity is reached. If the creator achieves the project through the available 

technological capabilities. 

5. Development stage: This stage represents one of the forms of uncertainty faced by the creator 

trying to solve problems that are characterized by uncertainty. 
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6. The stage of use and dissemination: This stage represents the last step in the creative process, 

as it is possible to use what has been presented of creative work and the results 

associated with it. 

The second topic 

practical side 

Introduction 

Through the general data collected about the study population by the first section of the 

questionnaire, and using the statistical frequencies that determine the characteristics of the 

study sample, with the aim of identifying the characteristics of the study community in terms 

of scientific, practical and social structure, and the following is the distribution of the study 

sample according to 

First, the demographic variables: 

Table 2. Distribution of study sample members according to demographic variables 
percentage    )%(  Frequency category Variables n 

18 % 30 less than 30 years old 

the age 
1 

20 20 %  30 -40 years old 

40 40 % 50 -40 years old 

30 30 % 60 -50 years old 

Total                             100                      100 %  

70 % 70 Male 

sex 2 30 % 30 feminine 

total                         100                      100 % 

40 40 % Prep 

Qualification 3 

50 50 % Bachelor's 

5 5 % Master's 

5 5 % PhD 

100 % 100 Total 

10 10 % From 5 years and under 

Years of service 4 
30 30 % 10-6 years old 

50 50 % From 11-20 years 

10 10 % From 21 years and over 

Total                    100                 100 %   

5 5 % Higher Management 

Administrative level 5 30 30 % middle management 

65 65 % lower management 

100                   100 %   

Source: Prepared by the researcher based on the results of statistical analysis 

From the above table, it is clear that the percentage of individuals under 30 years old 

reached 15%, and people aged from 31 to 40 years amounted to 38%, which is the largest 

percentage in the study population, and individuals aged 40 to 50 years amounted to 34%, and 

individuals aged 34% From 50 to 60 years, their percentage reached 13%, and the percentage 

of males was 77%, which is the largest percentage in the study community, compared to the 

percentage of females, which amounted to 23%. The percentage of people who hold a 

bachelor’s degree is 60%, which is the largest percentage between the study community and 

people who have preparatory certificates, which is 34%, and the number of people with less 

than 5 years of experience is 8%, and people with 6-10 years of experience are 30 The 

percentage of people with experience ranging from 11-20 reached 45%, and people with 

experience of 21 or more amounted to 12%. 
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Second: The study variable’s description of the independent variable (strategic leadership): 

1. Entrepreneurial leadership 

Table No. (3) shows the arithmetic mean, standard deviation and order of the 

respondents' answers to entrepreneurial leadership, which was measured based on (5) items: 

Table 3. The arithmetic mean and standard deviation of the study sample's response to 

entrepreneurial leadership 

ranking 
Relative 

importance 

T. 

value 

standard 

deviation 
Mean Paragraph n 

1 0.000 16.517 0.64651 4.011 

The administrative leadership works to instill a 

culture of leadership in the research 

organization 

1 

2 0.000 15.251 0.67621 4.003 
The administrative leadership has a great ability 

to persuade others to achieve goals effectively . 
2 

3 0.000 14.424 0.72343 4.000 

The administrative leadership depends on 

solving its problems through open discussion 

and dialogue. 

3 

4 
0.000 

 
14.123 0.75451 3.987 

Administrative leadership takes into 

consideration the risks related to the process of 

exploiting growth opportunities 

4 

5 0.000 13.213 0.75253 3.981 

The administrative leadership enables to 

identify the real problems at work and treat 

them quickly. 

5 

.631200 3.9920 Total 

Source: The results of the statistical analysis 

Table No. (3) refers to the answers of the study sample related to administrative 

leadership, where the arithmetic averages ranged between 3.981-4.011 with a total average of 

3.992 on the Likert quintuple scale, which indicates a high level of the mean responses of the 

administrative leadership in the mean of the study sample. No. (1), which states that the 

administrative leadership is working to instill a culture of leadership in the organization in 

question with a standard deviation of (0.64651), while the lowest arithmetic average was for 

paragraph No. (5), which states that the administrative leadership can quickly identify the real 

problems and solve them by 0.752 standard and address them in. 

2. Entrepreneurial thinking 

Table No. (4) shows the arithmetic mean, standard deviation, and the order of the 

respondents' answers. On entrepreneurial thinking, which was measured based on (5) items: 

Table 4. The arithmetic mean and standard deviation of the study sample's response to 

entrepreneurial thinking 

ranking 
Relative 

importance 

T. 

value 

standard 

deviation 
Mean paragraph n 

3 0.000 15.725 0.61552 4.012 
The administrative leadership encourages 

workers to put forward creative ideas 
1 

5 0.000 13.622 0.72641 3.861 

The managerial leadership has the ability to 

take persuasive decisions in cases of 

uncertainty . 

2 

2 0.000 14.522 0.72355 4.002 
The administrative leadership has a clear and 

precise vision towards the strategy it follows. 
3 

1 
0.000 

 
15.126 0.65420 4.018 

The thinking of the administrative leadership 

is characterized by rationality and rationality 
4 

4 0.000 13.213 0.71442 4.001 The management leadership thinks of 5 
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providing what is better compared to the 

competitors 

   4.010 0.61324 Total 

Source: The results of the statistical analysis 

Table No. (4) indicates the answers of the study sample related to administrative 

leadership, where the arithmetic averages ranged between 3.861-4.018 with a total average of 

4.010 on the Likert five-point scale, which indicates a high level of the mean responses of the 

sample of the study. For paragraph No. (4), which states that the administrative leadership’s 

thinking is characterized by rationality and rationality, with a standard deviation of (0.65420), 

while the lowest arithmetic average was for paragraph No. (5), which states that the 

administrative leadership has the ability to ascertain 0.7. 

3. Entrepreneurial culture 

Table (5) shows the arithmetic mean, standard deviation and order of the respondents' 

answers on the entrepreneurial culture, which was measured based on (5) items: 

Table 5. The arithmetic mean and standard deviation of the response of the study sample 

members to the entrepreneurial culture 

ranking 
Relative 

importance 
14.826 

standard 

deviation 
Mean paragraphs n 

2 0.000 13.331 0.61416 4.201 

The administrative leadership encourages the 

workers to complete the work efficiently and 

effectively 

1 

3 0.000 14.374 0.75681 4.040 

The administrative leadership adopts a culture 

of dialogue and building scenarios related to 

the future of audit work. 

2 

1 0.000 15.601 0.67134 4.204 

The administrative leadership depends on the 

work teams to accomplish the pivotal and 

strategic works. 

3 

5 

 

 

0.000 

 
14.312 0.75111 3.741 

The administrative leadership has a clear vision 

of the activities that lead to excellence 
4 

4 0.000 14.826 0.77020 4.011 

The administrative leadership works on 

developing self-control and a sense of 

responsibility among employees. 

5 

   4.100 0.68431 Total 

Source: The results of the statistical analysis 

Table No. (5) indicates the answers of the study sample related to the entrepreneurial 

culture, where the arithmetic averages ranged between 3.741-4.204, with a total average of 

4.100 on the Likert quintuple scale, which indicates a high level of the leadership’s mean 

responses as the mean of the study sample’s mean scores. No. (3), which states that the 

administrative leadership depends on the work teams to accomplish the pivotal and strategic 

works with a standard deviation of (0.67134), while the lowest arithmetic average was for 

Paragraph No. (4), which states that the administrative leadership has a clear vision and a clear 

criterion for clarity 11. 

Third: Description of the study variable for the dependent variable (organizational 

creativity) 
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1. Originality 

Table (6) shows the arithmetic mean, standard deviation and order of the respondents' 

answers on originality, which was measured based on (4) items: 

Table 6. The arithmetic mean and standard deviation of the response of the study sample to 

the originality 

ranking 
Relative 

importance 

T. 

value 

standard 

deviation 
Mean paragraphs n 

1 0.000 14.416 0.64241 4.092 

I feel that I have a special contribution to 

the production of new ideas that I present in 

the field of work 

1 

2 0.000 13.123 0.64234 4.072 
I am skilled in debate and dialogue and 

have the ability to persuade 
2 

3 0.000 14.252 0.65121 4.081 
I am keen to present new ideas that are 

applicable to the application 
3 

4 0.000 15.372 0.72312 3.824 
Try to provide solutions that will last for a 

long time 
4 

   .62445 4.052 Total 

Source: The results of the statistical analysis 

Table No. (6) indicates the answers of the study sample related to originality, where the 

arithmetic means ranged between 3.824-4.092 with a total average of 4.052 on the Likert five-

point scale, which indicates a high level of the originality of the study sample’s answers as the 

mean of the mean of the study. 1) which states that I feel that I have a special contribution to 

the production of ideas 

The first new ones were submitted in the field of work with a standard deviation of 

(0.64241), while the lowest arithmetic mean was for paragraph No. (4), which attempted to 

provide solutions whose results would last for a long time and with a standard deviation of 

(0.72312). 

2. Flexibility 

Table No. (7) shows the arithmetic mean, standard deviation, and the order of the 

respondents' answers. On flexibility, which was measured based on (4) items: 

Table 7. The arithmetic mean and standard deviation of the study sample's response to 

flexibility 

ranking 
Relative 

importance 

T. 

value 

standard 

deviation 
Mean paragraphs n 

1 0.000 14.026 0.68384 4.021 
I have the ability to present various ideas 

to develop work spontaneously and easily 
1 

2 0.000 14.142 0.67321 4.009 
I have the ability to adapt to new ways of 

working 
2 

3 0.000 13.223 0.68213 4.010 
I have the ability to see things in different 

ways 
3 

4 0.000 14.214 0.72083 3.733 

I discuss with my boss regularly about 

how to move forward. 

 

4 

 0.67337 3.990 Total 

Source: The results of the statistical analysis 
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Table No. (7) refers to the answers of the study sample related to flexibility, where the 

arithmetic averages ranged between 3.733-4.021 with a total average of 3.990 on the Likert 

five-scale, which indicates a high level of the mean of the mean answers of the study sample. 

1) Which states that I have the ability to present various ideas to develop work spontaneously 

and easily with a standard deviation of (0.68384), while the lowest arithmetic average was for 

paragraph No. (4), which states that I discuss with my boss regularly about how to move 

forward with a standard deviation of (0.72083). 

3.Risk Deviation 

Table (8) shows the arithmetic mean, standard deviation and order of the respondents' 

answers on the risk, which was measured based on (4) paragraphs: 

Table 8 The arithmetic mean and standard deviation of the response of the study sample to the 

risk 

ranking 
Relative 

importance 

T. 

value 

standard 

deviation 
Mean paragraphs n 

1 0.000 14.131 0.64521 3.813 

I take the initiative to adopt new ideas and 

methods and search for solutions to 

problems 

1 

3 0.000 14.203 0.66431 3.801 I have the ability to defend my ideas 2 

4 0.000 14.711 0.67631 3.641 
I accept failure as the experience that 

precedes success 
3 

2 0.000 14.121 0.64421 3.810 
I take responsibility for what I do and am 

ready to face the results 
4 

   0.64241 3.743 Total 

Table No. (8) indicates the answers of the study sample related to flexibility, where the 

arithmetic averages ranged between 3.733-4.021 with a total average of 3.743 on the Likert 

five-point scale, which indicates that the study has a high level of mean responses of the sample 

m- 1) which states that I take the initiative to adopt new ideas and methods and search for 

solutions to problems with a standard deviation of (0.64521), while the lowest arithmetic mean 

was for paragraph No. (3), which states that failure is accepted as the experience that precedes 

success and with a standard deviation of 7631 (0.6). 

Fourth: The results of testing the hypotheses of the study 

First: The main hypothesis: There is a role for strategic leadership represented in 

(entrepreneurial leadership, entrepreneurial thinking, entrepreneurial culture) on organizational 

creativity in the Commercial and Financial Control Department at the level of statistical 

significance (0.05), and the validity of this hypothesis was tested using the correlation 

coefficient to know the relationship between the variable The independent (strategic 

entrepreneurship) from the dependent variable (organizational creativity) as shown in Table 

No. (9). 

Table 9. The results of the simple regression analysis test for the effect of e-commerce 

determinants on creative orientation 

organizational 

creativity 

strategic leadership 

Entrepreneurial 

leadership 
Entrepreneurial thinking Entrepreneurial culture 

correlation 

coefficient 

to 

denote 

correlation 

coefficient 

to 

denote 

correlation 

coefficient 

to 

denote 

originality **0.310  0.000 **0.251  0.000 **0.305  0.000 
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Flexibility **0.432  0.000 **0.349  0.000 **0.430  0.000 

risk **0.419  0.000 **0.397  0.000 **0.410  0.000 

Organizational 

creativity in general 
**0.672  0.000 **0.548  0.000 **0.445  0.000 

Source: the results of the statistical analysis 

It is clear from Table No. (9) that there is a role for strategic leadership represented in 

(entrepreneurial leadership, pioneering thinking, entrepreneurial culture) on organizational 

creativity in the Commercial and Financial Control Department, as the statistical significance 

is 0.000, which is less than 0.05, and the value of the correlation coefficient, respectively, was 

0.672, 0.548, 0.445, 0.445, and this means that there is a direct relationship between strategic 

leadership and organizational innovation in the Department of Commercial and Financial 

Control at the macro level. 

Results 

1. The study found a role for strategic leadership represented by (pioneering leadership, 

pioneering thinking, entrepreneurial culture) on organizational creativity in the 

Commercial and Financial Control Department. 

2. The results of the study concluded that the administrative leadership is working to instill a 

culture of leadership in the Commercial and Financial Control Department. 

3. The results of the study showed that the senior management is on the work teams in 

accomplishing the pivotal and strategic works in the Commercial and Financial Control 

Department. 

4. The results of the study concluded that the senior management supports the workers to 

present various ideas to develop work spontaneously and easily in the Department of 

Commercial and Financial Control. 

Recommendations 

1. The study recommended the administration to enable the administrative leadership to 

identify the real problems at work and treat them quickly in order to succeed in the 

work and get rid of the routine. 

2. The study recommended that the administrative leadership should have the ability to take 

convincing decisions in cases of uncertainty. 

3. The study recommended to the administration that there should be interest in the solutions 

that are presented by the workers, whose results contribute for a long time. 

List Of References 

1. Alayoubi, Mansour M, Al Shobaki, Mazen J, Strategic Leadership Practices and their 

Relationship to Improving the Quality of Educational Service in Palestinian 

Universities, International Journal of Business Marketing and Management, Volume, 5 

Issue 3, p16,2020. 

2. Al-Qadi, Muhammad Atta, The Role of Innovative Leadership in Enhancing Strategic 

Leadership in the Palestinian Ministry of Education and Higher Education, Master’s 

Thesis, Faculty of Economics and Administrative Sciences, Gaza Islamic University, 

p22, 2021. 



  
 

Res Militaris, vol.12, n°2, Summer-Autumn 2022 3761 
 

3. Wali, Ahlam Ibrahim, Hamad, Dham Saber, The Role of Green Human Resources 

Management Practices in Promoting Strategic Leadership, An Analytical Study of the 

Opinions of College Board Members in Private Universities in Erbil, Tikrit Journal of 

Administrative and Economic Sciences, Volume, 7, Issue 55, 2021. 

4. Abu Salim, Alaa Jamal, Strategic Leadership as an Entrance to Achieve Strategic 

Success in Palestinian Universities, Master Thesis, Faculty of Economics and 

Administrative Sciences, Gaza Islamic University, p18. 2021. 

5. Al-Maamouri, Qasim Hajim Sahib, The Impact of Strategic Leadership in Enhancing 

Sustainable Competitive Capabilities in Industrial Companies, Al-Wareth Scientific 

Journal, Special Issue, Volume 3, p241, 2021, 

6. Ali, Bayad Jamal, Anwar, Govand, strategic leadership effectiveness and its influence 

on organizational effectiveness, International Journal of Electrical, Electronics and 

Computers, 6(2) Mar-Apr, p12,2021. 

1. Uludağ, O. (2020). Transfer of L1 processing strategies to the interpretation of 

sentence-level L2 input: A cross-linguistic comparison on the resolution of relative 

clause attachment ambiguities. Eurasian Journal of Applied Linguistics, 6(2), 155-188. 

http://dx.doi.org/10.32601/ejal.775796 

7. Kasuni, Julius Suka, Mandere, Evans Nyamboga INVESTIGATING INFLUENCE OF 

STRATEGIC LEADERSHIP ON FINANCIAL PERFORMANCE OF 

COMMERCIAL BANKS IN KENYA, International Academic Journal of Human 

Resource and Business Administration | Volume 3, Issue 10, p315,2022. 

2. Yakut, İ. (2020). Promoting the correct production of English sounds in extensive 

reading-circle classes: Explicit vs. implicit pronunciation training. Eurasian Journal of 

Applied Linguistics, 6(1), 101-118. http://dx.doi.org/10.32601/ejal.710224 

3. Yavuz, A. C. (2020). The effects of differentiated instruction on Turkish students’ L2 

achievement, and student and teacher perceptions. Eurasian Journal of Applied 

Linguistics, 6(2), 313-335. http://dx.doi.org/10.32601/ejal.776002 

8. Yousif, Marwah Badr Zaya, The Effect of Organizational Creativity in Enhancing 

Knowledge Management Processes: survey study for a sample of academic staff 

members at the Technical College of management / Baghdad), Journal of Economics 

and Administrative Sciences Vol.27 (NO. 127) p99, 2021, 

9. Saleh, Mustafa Raad, Fakhri, Nour Hussein, The effect of green human resources 

management in promoting organizational creativity, Journal of Al-Rafidain University 

College of Science, No. 48, p147, 2021. 

10. Najwa, Masghouni, Hayat, Quddah, The Role of Organizational Creativity in 

Achieving Competitive Advantage, Master’s Thesis, Faculty of Economic, 

Commercial and Management Sciences, p10, 2018. 

11. Hussein, Omouda Obaid, Idan, Afrah Rahim, the role of organizational creativity in 

achieving entrepreneurship, an analytical study, Ahl al-Bayt Journal, Volume 1, Issue 

29, p566, 2022. 

12. Darvishmotevali, Mahlagha, Altinay, Levent, The link between environmental 

uncertainty, organizational agility, and organizational creativity in the hotel industry, 

International Journal of Hospitality Management, International Journal of Hospitality 

Management 87, p90, 2020. 

13. Adiguzel, Zehra Gok, Okçu, Veysel, INVESTIGATION OF THE RELATIONSHIP 

BETWEEN PERCEIVED ORGANIZATIONAL CLIMATE AND TEACHERS' 

LEVELS OF ORGANIZATIONAL CREATIVITY AND ORGANIZATIONAL 

CYNICISM, Journal of Education Studies, Volume 8 │ Issue 3 │p19, 2021   

14. Madzar , Danijela, Differences in the Implications of Organizational Creativity 

regarding the Size of Enterprisesin the Tourism Sector: The Case of Bosnia and 

http://dx.doi.org/10.32601/ejal.775796
http://dx.doi.org/10.32601/ejal.710224
http://dx.doi.org/10.32601/ejal.776002


  
 

Res Militaris, vol.12, n°2, Summer-Autumn 2022 3762 
 

Herzegovina , Academica Turistica, Year 14, No. 2,p219, 2021 

https://doi.org/10.26493/2335-4194.14.217-226. 

15. Al-Abru, Hadi Abdel-Wahab, The Impact of Retreat and Organizational Routine on 

Organizational Creativity, Journal of the College of Administration and Economics, 

University of Basra, Volume 2, Issue 25, p89, 2017. 

16. Kabetu, Damaris Gacigi, A Iravo, Mike, INFLUENCE OF STRATEGIC 

LEADERSHIP ON PERFORMANCE OF INTERNATIONAL HUMANITARIAN 

ORGANIZATIONS IN KENYA, International Academic Journal of Innovation, 

Leadership and Entrepreneurship | Volume 2, Issue 2,p11-152018. 

17. HUNITIE,Mohammad, IMPACT OF STRATEGIC LEADERSHIP ON STRATEGIC 

COMPETITIVE ADVANTAGE THROUGH STRATEGIC THINKING AND 

STRATEGIC PLANNING, VERSLAS: TEORIJA IR 

PRAKTIKA/BUSINESS:THEORY,http://vgpressAND PRACTICEp315,2018. 

18. Hassan, Ahmed Marei, Al-Malahasin, Muhammad Mahmoud Hamid, for strategic 

leadership and its role in enhancing marketing prowess, Al-Rafidain Development 

Magazine, Volume 40, Issue 132, p44, 2021. 

19. Khalaf, Iyad Helmy Deeb, The Role of Strategic Leadership in Achieving Competitive 

Advantage, Master Thesis, Faculty of Economics and Administrative Sciences, Gaza 

Islamic University, p1, 2020, 

 


